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ASK YOUR QUESTIONS

PROGRESSIVELY,
| WILL ANSWER
THEM AT THE END
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PANDEMIC BLACK LIVES MATTER  BREXIT
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A YEAR OF STORMS
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COMMITMENT AS A NECESSITY

PALOMA
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FASHION'S
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VALUES 2021

NEW YEAR, NEW WORLD
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AND PURPOSE AS A STANDARD

“2020 was the year that ‘purpose’ went mainstream.”
Forbes

400/ of consumers are already purpose-driven in their
(0

purchases (2)

85(y of gen Z believes brands should be about
(0] something more than profit (3)
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REINVENTING BUSINESSES AT THEIR CORE

Women

R forward.
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Vinci group shareolders voting about

Chloé: purpose at its core, with
climate and environmental transition

initiatives such as a social profit }
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A BIGGER PRESSURE ON ALL ASPECTS

Savons, Did they help?
shampoings, L o copnen S cilate.

BLM movement & LGBTQ rights

( 2

éthique.
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Je choisis d'acheter des produits
en phase avec'mes valeurs :
santé, environnement, social.

[ 4

Nouveau sur I'App Moralscore

sement et e des s et shampoings

Yuka in 2021 Moralscore, Did They Help, MyLabel
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#1 THE EW NORMAL,
THE SAFETY EMERGENCY

#2 BUSINESS NOT AS USUAL

THE SOLIDARITY SHIFT

#3 THE CIVILIZATION REBIRTH

THE SYMBIOCENE SOCIETY

#4 FROM NICHE TO MOVEMENT

THE INCLUSIVITY REVOLUTION




#1
THE NEW NORMAL
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ot voile de surface

Origine des matiéeres
premiéres

B3 France, Enveloppo extonoure of volio

do surtaco

Plus dinfo

S5
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We’re In
this together.

See how we’re making
life easier.

Walgreens

Trusted since 1901
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Add & location Add dates Add guests Q -

Go Near

From home. Or a

Brighton Plymouth Newquay Hastings
€90/night ava. €96/night avg €N3/night avg €96/nignt avg

Whitstable . Norwich Barnstaple Bristol
€N6/night avy ? €96/night avg. €108/night avy €74/night avg
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b — = - Peaceful escapes Room for everyone
Nearby getaways From mountain cabins o ke v, these private and secluded e e agtouk. These nescy stays oferht bI'alfldbU.Ch

Switch off or reconnect on a trip that’s just a short
drive away.




Keepng each other safe and connects
it everynas's responibilty
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Welcome to Birdwatch

Here you'll find the notes that Birdwatch pilot participants have contributed to
recent Tweets.

" Join us at birdwatch.twitter.com
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BUSINESS NOT AS USUAL




“The price attached to human life is higher than before”

Ariel Colonomos, political scientist, specialist in international standards

7 1(y agree that if they perceive a brand is putting
(0

profit over people, they will lose trust forever (1)

820/ % of US gen Z says that brands should leave
0

aside their differences and work together for the greater good (2)
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WE'RE NOT REALLY STRANGERS

OT REALLY STRANGERS x VALENTING

WOULD YOU TELL fRiks
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Covid-19 : la MAIF fait face

Face a la crise, la solidarité s'impose. Nous avons donc
pris des mesures exceptionnelles pour les sociétaires
soignants et les personnes en difficultés, et décidé de
faire bénéficier les sociétaires des économies réalisées
du fait de la diminution des accidents de la route
durant cette période de confinement.
#ChaqueActeCompte




ORDER FROM MCDONALD’S.

We never thought we'd be asking you to do this. Just like we never thought
we'd be encouraging you to order from KFC, Quick. 0'Tacos, Domino’s Pizza,
Subway. Eat Sushi. Pizza Del Arte. Hippopotamus. Pitaya, Sushi Shop.
Big Fernand, Mamma Primi, Chez Michel, Le Bistrot Basque, Café Kokomo.
Yima... or any of the other independent food outlets. too numerous to
mention here. In short, from any of our sister food chains (fast or not so fast)

We never thought we’d be asking you to do this, but restaurants employing
thousands of staff really need your support at the moment.

So, if you want to help, keep treating yourself to tasty meals through home
delivery, takeaway or drive through. Getting a Whopper is always best,
but ordering a Big Mac is also not such a bad thing

#iNG




@ adidas (at ©) @&
vadidas

Together is how we move forward.
Together is how we make change.

@ Nike @ @nike - May

Let's all be part of the change.

#UntilWeAllWin

Don'’t pretend there’s not
a problem in America.

0:50 6.4M views

Merci
Intermarche,
on prend

lerelais.

Dés ce mardi 23 février, & nous d'offrir @ tous les étudiants
un bon de 10€ a partir de 20€ d'achat®.

A qui le tour ?

Zuchan
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#3
THE CIVILIZATION REBIRTH
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CHANEL
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tmal

Shampoing solide doux

JREL & ECO' COX
U
A
i
Usoge fréquant ”

e ————————————

Carbon negative
by 2030

Remove our
historical carbon
emissions by 2050

$1 billion climate
innovation fund




#4 FROM NICHE TO MOVEMENT







Fair & Lovely Dewzp

Juhgle Book

fairds

[_()l(\/[/ < Fan y
, N Lovely
=

1967 * 1h 18m ® Family, Animation, Action-Adventure

Embark on an adventure with Mowgli as he makes his way through the
jungle to the man-village with Bagheera the panther. Along the way he
meets special friends, including the lovable bear Baloo, who teaches
Mowgli "The Bare Necessities" of life and the meaning of friendship. This
program is presented as originally created. It may contain outdated
cultural depictions.

Unilever TO Rename ‘ Fair & his programme includes negatve depictions and/or mistreatment of people or cultures, These stereotypes were
Lovely’ Skin Lightening el e
Creamn; Critics Call For Its er s

s committed 1o creating stores with inspiratonal and sspratonal themes that reflect the rich diversity of thi

Discontinuation colsaiaknon

To leam mara about how stanas havs impactad society visit www. Disney . com/StariesMatter
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AND MORE
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EINER NEUEN ART VON UNTERNEHMEN, DER B CORPORA-
TION, DIE SOWOHL ZWECKORIENTIERT IST ALS AUCH
NUTZEN FUR ALLE STAKEMOLDER, UND NICHT NUR FUR
AKTIONARE SCHATFT. COME B CORPORATION E LEADER DI
QUESTA ECONOMIA EMERGENTE CREDIAMO CHE: QUE DE-
VEMOS SER A MUDANGA QUE QUEREMOS VER NO
MUNDO, ZE BIZNES POWINIEN BYC PROWADZONY TAK,
ABY LUDZIE | SRODOWISKO MIELI ZNACZENIE. QUE, A
TRAVES DE SUS PRODUCTOS, PRACTICAS Y GANANCIAS,
LOS NEGOCIOS DEBEN ASPIRAR A BENEFICIAR A TODOS, Y
A NO PERJUDICAR NI HACER DANO, POUR CE FAIRE, NOUS
DEVONS AGIR EN COMPRENANT QUE NOUS SOMMES
TOUS DEPENDANTS LES UNS DES AUTRES ET DONC RE-
SPONSABLES LES UNS DES AUTRES ET DES GENERATIONS
FUTURES
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FUTURE FOR BRAND PURPOSE

“The Brand Purpose is over!

Nowadays all brands claim
very high moral, citizen and environmental standards.

While in lockdown, we realized that
buying doesn't make us happier.

The brand who will accompany
me to be in better health, more
connected, more loved cannot
be wrong” Thomas Kolster
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#1 THE EW NORMAL,
THE SAFETY EMERGENCY

#2 BUSINESS NOT AS USUAL

THE SOLIDARITY SHIFT

#3 THE CIVILIZATION REBIRTH

THE SYMBIOCENE SOCIETY

#4 FROM NICHE TO MOVEMENT

THE INCLUSIVITY REVOLUTION




