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e PURPOSING



ASK YOUR QUESTIONS

PROGRESSIVELY
| WILL ANSWER
THEM AT THE END



THE PURSUIT OF PURPOSE

64% choose their brands
according to their point of view on social issues.
Millennials: 91%

“Every business has the potential to change the
world and will not survive if it does not happen ”
Richard Branson
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FROM AMBITION TO ACTION

Google for Startups Accelerator: g% -
Sustainable Development Goals a2
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#1 A ZERO-WASTE WORLD

#3 THE EMO-ECONOMY



A ZERO-WASTE
WORLD



#ECOANXIETY

GRETA
THUNBERG

THE POWER
OF YOUTH




5 YEARS 10 YEARS

Emerging (still on Mainstreaming Established
the fringe or front end) (gaining wider traction) (hitting a plateau)

LOW ACTIVITY HIGH ACTIVITY LOW ACTIVITY HIGH ACTIVITY ] HIGH ACTIVITY




PACKAGING AS AKEY ISSUE

FROM LOW TO ZERO PACKAGING

“Packaging costs the customer more than the product.
Now, the customers need to worry about how to recycle
something they didn’t want to buy in the first place. If we
can cut out all the plastic packaging, we can give our

customers better value for money.”
M. Constantine, Lush Co-founder
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Anti-Dechet Nation
by Biocoop




UPCYCLING!
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Salvatore Ferragamo
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FROM COMPETITION TO COLLABORATION

PLASTICS.

.ECONOMY -

All giants signed the new
Plastics Economy Global
Commitment:

P&G, L'Oréal, Henkel,
Unilever, J&J but also
Carrefour, Target,
Walmart and Albéa



THE GREEN-POSITIVE
PRINCIPLE



BUYING
AS APOSITIVE ACT

FOR ENVIRONMENT?

81% think they can

have a positive impact on society
by buying products from companies
that respect biodiversity and people




ENRICH

NOT EXPLOIT

(It’s in our hands) \ ,A\ o

0

PLANT-BASED

LEGO >
THE HAPPY SUSTAINABILITY “We want to

make a positive
impact on the
world around
us.” Lego
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| TS IS

I\/IAKING GREEN GESTURES MAINSTREAM :

; : ; . MHey Google
Grow Your Greens, by lkea = A et me talk
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MORE THAN PLANTING A TREE

VODKA
MADE FIROM AlR

Air Co

No Impurities
No Carbohydrates

No Sugar
R No Gluten
D 7
\ ] Carbon Negative



THE EMO-
ECONOMY
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46% of teens today say
they’re so stressed,
they feel hopeless
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You're looking at an
emotion-triggered art
exhibition.

Right now the people of
Stockholm seem to
feel afraid.

Therefore,

COMFORT

is on display.

™

EMOTIONAL

N SLEN
s aractionalartguiery 7 B

Emotional Art Gallery,
by Clear Channel & studio Affairs

— Angad Arts Hotel



THE
INCLUSIVITY
PARADIGM



Identity words

nonbinary
queer

trans

enby
transgender
genderquesr
gender nan-
agender
genderfluid fluid
transmasculine
guestioning or
genderless
wonman (or girl if
neutral

mian (or boy if
trans*
androgyne
demigiri
demiboy
genderflux
transfeminine
demigender
nonel do not
bigender
neutrals

third gender
cisgender
binary
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GENDER INCLUSIVE (R)EVOLUTION
LG

Bill
Portyar

Teddy Quinlivan
for Chanel Pick Me Up
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Et le réegime 777 Ca va petit cochon ?

Non mais j& m'en fous

Tu es un pelit pig !

Jo cherche un gainer Je parie que tu te faisais traiter

petit gros a 'ecole
Un mec qui veul prendre beaucoup
de poids De gros lard alors 7

i v Je suis bon cuisinier et je suis sOr Tu dois en avoir une toute petity
Concrete Genie bl




AN A.l.
WAY-OF-LIFE?



ENTERING A NEW CIVILIZATION

. : A

85% of French people
think A.l. is going to be
a real revolution
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We don't just go skin deep
we get into your genes.

Skingenie

Perso, by L'Oreal
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ACCEPTING THE ERA OF ROBOTS

A [\
Neon, by Samsung's STAR Labs
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“What is left on our shoulders? Innovative and

Nz vivacious intuition. The incandescent joy of inventing.”

f )" Michel Serres
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