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ASK YOUR QUESTIONS
PROGRESSIVELY

I WILL ANSWER 

THEM AT THE END



THE PURSUIT OF PURPOSE

64% choose their brands 
according to their point of view on social issues. 
Millennials: 91%

“Every business has the potential to change the 
world and will not survive if it does not happen ” 
Richard Branson



FROM AMBITION TO ACTION

Google for Startups Accelerator: 
Sustainable Development Goals



#1 A ZERO-WASTE WORLD

#2 THE GREEN-POSITIVE PRINCIPLE

#3 THE EMO-ECONOMY

#4 THE INCLUSIVITY PARADIGM

#5 – AN A.I. WAY-OF-LIFE?



#1

A ZERO-WASTE 

WORLD



#ECOANXIETY



ZERO-WASTE, REINVENTION OF CONSUMPTION



PACKAGING AS A KEY ISSUE

“Packaging costs the customer more than the product. 
Now, the customers need to worry about how to recycle 
something they didn’t want to buy in the first place. If we 
can cut out all the plastic packaging, we can give our 
customers better value for money.” 
M. Constantine, Lush Co-founder

FROM LOW TO ZERO PACKAGING



RETAIL REINVENTION

Cozy

Anti-Dechet Nation 
by Biocoop



UPCYCLING!

Salvatore Ferragamo 
x  Orange Fiber  

Sustainaball by ABS

BIODEGRADABILITY



LOWSUMING

#köpskam

KLM



FROM COMPETITION TO COLLABORATION

All giants signed the new 
Plastics Economy Global 
Commitment:
P&G, L’Oréal, Henkel, 
Unilever, J&J but also 
Carrefour, Target, 
Walmart and Albéa



#2

THE GREEN-POSITIVE 

PRINCIPLE



BUYING
AS A POSITIVE ACT

FOR ENVIRONMENT?

81%  think they can
have a positive impact on society 

by buying products from companies
that respect biodiversity and people



“We want to 
make a positive 
impact on the 
world around 
us.” Lego

THE HAPPY SUSTAINABILITY

The Body Shop



Danone

REGENERATIVE AGRICULTURE



Grow Your Greens, by Ikea

MAKING GREEN GESTURES MAINSTREAM



Air Co

MORE THAN PLANTING A TREE



#3

THE EMO-

ECONOMY



46% of teens today say
they’re so stressed, 

they feel hopeless

THE HAPPY SOCIETY



MOOD MONITORING

EMOTIONAL DATA, THE NEXT ELDORADO?



MOOD MORPHING

Dosist

Dermapositive



BETTERNESS ON THE PATHWAY

Emotional Art Gallery, 
by Clear Channel & studio Affairs

Angad Arts Hotel 



#4

THE 

INCLUSIVITY 

PARADIGM



GENDER ID ARE OPENED



GENDER INCLUSIVE (R)EVOLUTION

Teddy Quinlivan
for Chanel Pick Me Up

Billy Porter



THE RESET OF BEAUTY CANONS

Kerry Washington 
for Neutrogena



Concrete Genie 

NEW EDUCATION

NO SHAMING



#5

AN A.I. 

WAY-OF-LIFE?



85% of French people 
think A.I. is going to be 
a real revolution

ENTERING A NEW CIVILIZATION



OF AUTOMATICS?

THE GOLDEN AGE



DISRUPTION OF PERSONNALIZED SERVICES 

Perso, by L’Oreal

Skingenie



Neon, by Samsung's STAR Labs 

ACCEPTING THE ERA OF ROBOTS



“What is left on our shoulders? Innovative and 
vivacious intuition. The incandescent joy of inventing.”
Michel Serres



THANK 

YOU
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